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SURVEY ANALYSIS
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Survey background (1/2)

• 500 respondents, equally split between Guangzhou and Shanghai.

• Gender distribution representative of China’s demographics.

2

Shanghai
50%

Guangzhou
50%

Survey background: geographic distribution
(n=500)

Male
50.4%

Female
49.6%

Survey background: gender distribution
(n=500)



daxue consulting for Honey&Fox

Survey background (2/2)

• Survey focusing on the Chinese population that is able to travel: China’s urban middle-class (and above) with household incomes of CNY12,000 and above.

• Age distribution also focusing on the “typical” middle-class urban household: post-80’s / post-90’s generation that are open and actually capable of travelling to foreign

countries.
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Tourism to Australia and interest in tasting seafood

• The survey focusing on respondents with interest in visiting Australia, 100% of the respondents for this survey are interest in visiting Australia in the next 2 years.

• All potential “Australia tourists” are actually interested in tasting and experiencing Australian seafood during their visit.
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Australian seafood consumers are interested in

• Respondents for this survey have highest interest in Rock Loster,

crab and abalone (top left chart). They have the least interest in fish.

• The mass-middle class households (12k-24k/month) have a stronger

interest in the Rock Lobster, and secondary interest in Oyster and

Crab. Upper middle- and upper-class have a higher interest in most

products, with emphasis on Crab, Rock Lobster, Abalone and Oyster.

• For consumers under 55 years old, the older they are, the higher

interest they have for seafood. Elder people (aged between 56 and

65) show less interest in seafood, but are very interested in prawns

(bottom left chart).

• Abalone seems to be especially appreciated by 30-55 upper

middle / upper-class respondents.
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Consumers’ preferences on “how to experience” Australian seafood

• Most respondents (92%) are interested in tasting seafood in

an Australian restaurant. Other popular locations include

seafood boat tour, tourist attraction and Sydney Fish Market.

• While all respondents show less interest in tasting seafood in

Chinese restaurants -- only 37% for the whole panel of

responsdents, respondents with highest income (above

82,000), as well as elder people aged between 56 and 65

show greater interest in Chinese restaurant compared with

others (shown in red lines).
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Knowledge about Australian seafood and interest to learn more

• Most respondents for this survey think they have some (45%) or a lot of (47%) knowledge about Australian seafood.

• For those who do not (39 respondents for this survey), most of them want to get more information about it.
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Consumers’ prefered channels to get information on Australian seafood

Analysis

• The favorite channel for respondents to get information on

where to buy, taste and experience Australian seafood is social

media: Weibo and WeChat. CTrip is also a preferred channel

following social media.

• Weibo is used most for young people to get information,

whereas elder people (56-65) are mostly informed about

Australian seafood by their friends on WeChat (bottom left

chart). This is consistent with Chinese people’s preferrance towards

social media – younger people like to use Weibo and older people

use WeChat more often.

• The younger the respondents and the less income they earn, the

more likely they use CTrip to gather information on seafood.
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Disclaimer
Timeliness of Content:

•The information provided in this research project, including, but not limited to, reports and other opinions, is current as of the date appearing on 
such information and is subject to change without notice. 

Liability Restrictions:

•Information, opinions and statistical data contained in this report were obtained or derived from sources believed to be reliable, but Daxue
Consulting does not represent that any such information, opinion or statistical data is accurate or complete (with the exception of information 
contained in the Important Disclosures section of this report provided by Daxue Consulting or individual research analysts), and they should not be 
relied upon as such. All estimates, opinions and recommendations expressed herein constitute judgments as of the date of thisreport and are 
subject to change without notice.

•Nothing in this report constitutes legal, accounting or tax advice. Client is responsible for obtaining independent advice concerning these matters, 
which advice may affect the guidance given by Daxue Consulting. Further, Daxue Consulting has made no undertaking to update these materials 
after the date hereof notwithstanding that such information may become outdated or inaccurate.

Copyrights, Trademarks, Intellectual Properties:

•The material contained in this presentation are designed for the sole use by the Board of Directors or senior management of the Client and solely 
for the limited purposes described in the proposal. The materials shall not be copied or given to any person or entity other than the Client (“Third-
Parties”) without the prior written consent of Daxue Consulting. These materials serve only as the focus for discussion and are incomplete without 
the accompanying oral commentary and may not be relied on as a stand-alone document.

•Further, Third-Parties may not, and it is unreasonable for any Third-Party to, rely on these materials for any purpose whatsoever. To the fullest 
extent permitted by law (and except to the extent otherwise agreed in a signed writing by Daxue Consulting), Daxue Consulting shall have no 
liability whatsoever to any Third-Party, and any Third-Party hereby waives any rights and claims it may, have at any time against Daxue Consulting 
with regard to the services, this presentation or other materials, including the accuracy or completeness thereof. Receipt and review of this 
document shall be deemed agreement with and consideration for the foregoing.

Deadlines:

•Daxue Consulting is responsible for meeting time deadline(s) associated with Daxue Consulting’s performance of the deliverables. Daxue
Consulting is however not responsible for late deliverables resulting from Client’s failure to meet time deadlines specified by Daxue Consulting, 
which may include deadlines for providing content and/or approvals.
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